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A tasty season, inspired by the variety of textures,
colours and feelings we get by watching, touching and
trying new food.
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TASTE of SUGAR
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A soft feminine and delicate story made of FZNEBEORBBOER » FEH “TBMEE" W
sweet couture to savour “like a cake”. New  FHERE o IR E RIS KEFENIE ©

fabric associations render a comfortable

mood.
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Cake Pan
BERE

Brown Sugar

=

Honey
“®E

TASTE OF SUGAR

8 - MHE#E

COLOUR RANGE

CREAMY SWEETY

1 PANTONE® 15-0000

2 PANTONE 18-1451

3 PANTONE 16-1708

4 PANTONE 16-1327
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CEEST
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5 PANTONE 16-1338

6 PANTONE 12-0225

7 PANTONE 15-1516

8 PANTONE 15-5218
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THEME 1 - & 1

FABRICS

Puffy Mohair - Angora - Foam-back - Lace - Volume Fabrics -

Tonal Jacquard - Washed Wool - Micro Texture - Sensual Hand - Crépe - Cashmere -

Fur - Neo Tweed Amalgam - Wool & Fur - Bold Protective Knitwear - Polar Fleece
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PRINTS

Irregular Flowers - Shadow Prints - Delicate Colour Mix - Little Flowers - Neo Liberty - Kawaii
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COLOUR RANGE

EARTH RESOURCES

1 PANTONE® 19-0608

2 PANTONE 19-3920

3 PANTONE 18-1048

4 Mercury - 7K 18

120 - RREE
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5 PANTONE 17-1210
Roots Beige

BIRKE

6 PANTONE 16-4013
Metallic Blue
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Almond
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THEME 2 - =& 2

PRINTS
3D - Hand-Made - Used & Transparent - Ancestral Digital - Ethnic - Primitivism
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THEME 3 - £#& 3

FRAGRANCE or BERRIES

BERSS

INSPIRATION

An intriguing decorative story perfumed
with a dark, magical atmosphere. Both a
historical and contemporary story, this
range is a sumptuous and poetic feast.
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e | COLOUR RANGE

FRUIT OPULENCE

i 1 PANTONE® 18-1550
Berry
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2 PANTONE 18-1547
Grenade
185

3 PANTONE 18-3025
Lilac
TE

4 PANTONE 17-1353

Dry Apricot
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FABRICS

Jacquards - Velvet - Shiny Glitter - Tapestry - Lacquers - Silk - Wool
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OPTICAL
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INSPIRATION

A positive flashback to the glamour 70’s
expressing pleasure and fun with a sporty
spirit. Pop art re-emergence is the sign of
a new energetic enthusiasm.
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Tobacco Blend

REIFA

Orange Juicy
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Pineapple
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Pacific Blue

Curacao
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Nightclub Blue
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Whipped Cream
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COLOUR RANGE

ACIDIC MIX

1 PANTONE® 18-0950
Tobacco Blend

REIFA

2 PANTONE 16-1454

Orange Juicy
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3 PANTONE 19-1763
Cherry Red
s

4 PANTONE 15-1050

Pineapple
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Pacific Blue
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Nightclub Blue
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6 PANTONE 18-4222 J

8 PANTONE 12-1108
Whipped Cream
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FABRICS

Sportive Chic - Compact - Bleached Denim - Neo Tartan -
Neo Checks: Mixing Sizes - Technical - Cosy & Fun - Sparkling

o
el
j=
5
X
o
<
o
S
o0
e
S
©
|
i
o
x
2
]
z
&
©

© B NellyRodi"— © Grégoire Alexandre

OPTICAL COCKTAIL - 46 - 8% B8R A OPTICAL COCKTAIL - 47 - BX Y ER




aipuexaly 21106910 @ — IPOYASN & ©

iy
1
B
o W
- @%xﬂmﬂm@é/” T
W | _l..I/f i = . _% M
EQO) I
| (G 4ﬁ/ B, S
v@!\/ 4_,,/0 /M A .
~ r.?././/ru:._r/... o M =
WK s
OO
..f“f.k__....
%%W//y%
il
. :
- <
o
(@]
=

aipuexaly 211062910 © — IPOYASN & ©




C XA 4

THEME 4

aipuexa|y 21106910 @ — _IPOYAON I @

A
2
7

B %
RISEE

EREE - tTHERKIU

C G RIA

- 51

OPTICAL COCKTAIL

CEE 4

THEME 4

L]
]
LS -
T £

an
~
| S8

PRINTS
Graphic Patterns - 70’s Geometrics - Architecture Feeling - Home Furnishing Inspiration
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GENERAL COLOUR RANGE

CREAMY SWEETY
#H 3 95 i BRE IR

PANTONE® 19-0608 PANTONE 17-1210

PANTONE 19-3920 PANTONE 16-4013

PANTONE 18-1048 PANTONE 16-1323

EARTH RESOURCES

PANTONE® 15-0000 PANTONE 16-1338

PANTONE 18-1451 PANTONE 12-0225

PANTONE 16-1708 PANTONE 15-1516

PANTONE 11-0606

Mercury — 7K 48

PANTONE 16-1327 PANTONE 15-5218

PANTONE® and other Pantone trademarks are the property of Pantone LLC.
PANTONE Colors displayed here may not match PANTONE-identified standards. Consult current PANTONE Color Publications for accurate color.
Pantone LLC is a wholly owned subsidiary of X-Rite, Incorporated. © Pantone LLC, 2014. All rights reserved.
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FRUIT OPULENCE
HWHER BHEAE

ACIDIC MIX

PANTONE® 18-1550 PANTONE 19-1718 PANTONE® 18-0950 PANTONE 14-4306

PANTONE 18-1547 PANTONE 19-0618 PANTONE 16-1454 PANTONE 18-4222

PANTONE 18-3025 PANTONE 18-1706 PANTONE 19-1763 PANTONE 19-3839

PANTONE 12-1108

PANTONE 15-1050

PANTONE 17-1353 PANTONE 19-3908

PANTONE® } E ftt, Pantone B & #7#5/& Pantone LLC #)774X »
X B2 ERE PANTONE B 1425 PANTONE £ EREEMAERIIZ = - 152 A& R PANTONE @111 - REVEBNEE -
Pantone LLC /2 X-Rite, Incorporated #)4 % F /@] © © Pantone LLC, 2014 © hRAVFTA °

.53.
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DIRECTIONS TREND COMMITTEE

MRSHERS

Since its foundation in 1998, the Directions Trend Committee has provided an invaluable
research and marketing tool to designers and garment professionals, helping them steer
their designs and manufacturing processes in line with coming fashion seasons. The
committee is comprised of top trend forecasters, selected by Messe Frankfurt (HK) Ltd
based on their knowledge and wide experience in all fields of fashion. They come from
cities considered the fashion capitals of the major export markets for international
garment trade: New York, Milan, Paris and Tokyo. Each season, the committee members
combine their expertise and local influences to come up with the themes that tell the
story of tomorrow’s apparel fabric trends.

NELLYRODI™ AGENCY - PARIS, FRANCE
Chief Designer, Trend Forecast for Autumn / Winter 2015-16

The NellyRodi™ Agency is a trend forecasting agency — established in 1985 by Mrs Nelly
Rodi — with a passion for the future. Nelly Rodi is a pioneer in envisioning and understanding
a world where consumer behaviour influences fashion and all lifestyle sectors. Gathering
more than 35 collaborators, including designers, and marketing and sociology experts, the
NellyRodi™ Agency’s observations and predictions inspire more than 1,200 companies
from all over the world in the textile, apparel, cosmetics and lifestyle industries, in the
development of their creative strategies and products. — www.nellyrodi.com

DONEGER CREATIVE SERVICES - NEW YORK, USA

Doneger Creative Services, the trend and colour forecasting division of The Doneger Group
— a leading US merchandising consultant and trend forecasting company - offers a broad
range of products and services in keeping with the direction of the industry. Kai Chow, one
of the four DCS Creative Directors, covers the apparel, accessories, lifestyle and home
markets through printed publications, online content and live presentations to address the
needs of retailers, manufacturers and other style-related businesses. — www.doneger.com

ELEMENTI MODA - MILAN, ITALY

Elementi Moda has provided consultation services since 1979 as well as styling and product
design for the international textile industry. Elementi Moda organises trend conferences for
international apparel companies. It also provides extensive research and development
services for commerecial textile products, such as fibres, yarns, fabrics and knitwear. Creative
Director Ornella Bignami is a specialist in fibres, colours, yarns and fabric developments for
fashion and home. — www.elementimoda.com

SACHIKO INOUE - TOKYO, JAPAN

Sachiko Inoue graduated from the International Design and Art Institution in 1971. Having
worked for various textile companies in the role of fashion and textile forecaster, she won
the Display Industry Encouragement Award for producing an excellent Spring / Summer
2000 trend collection for Fukui Innovatory Textiles. At present, she is involved in the
consulting profession, providing trend forecasts and individual guidance for several key
material producing organisations, trading firms, converters and fabric manufacturers in
Japan. She has also been involved in the direction of JFW (Japan Fashion Week Organization) /
Textile Div. for trend forecasting.

.54
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REHRAZHHE 2 E - BHEMN THREEELREIELREATH - 8—F ZRLH
SESRULNTLMRAMBX K » UEANEBMAKRRERR S EM BB -

NELLYRODI™ AGENCY - ZE B
2015-16 FRE TR A S & R i%itIn
NellyRodi™ Agency F 1985 £ Nelly Rodi Z+—F 837 » B — RN AKRKEHSTHE LM
B i BT & R B 47L4S © Nelly Rodi SIEIZHR © RABLESHERETHNESHNNEREEN
K4S & © NellyRodi™ Agency LR ISNMEERMH  BIFRITIT  migE RESEZTR R
LIREIT 1200 REA ~ BRE ~ AR RAFETFR BT ALK R AL WERFMFTUNERES - AR M)
FIRIVESRBE R = HES™ o — www.nellyrodi.com

DONEGER CREATIVE SERVICES - ZE4 Y

Doneger Creative Services /& The Doneger Group TREBX KB REBTMAIE] © The
Doneger Group 71X EF & Sk YR R KRN - RES TR RKRS - W
WREREK ° Kai Chow Iz DCSBMER M2 — » BIENRITIY - EBAMREHES - &
mE - ZERFFANRE - MY REEHNGEBER - WHEESIEL - $ER » URIZITHEX

1T HIEESR © — www.doneger.com

ELEMENTI MODA - ERRIKZ

Elementi Moda B F 1979 fF » EENEIRGLWRMEME  HRIZUTR=RBIZITRS o A
ABASMREELUWEDNFREDZ LW HRETZHFLSLTRWRRFELRS » 3FF
S~ 05 MRIRETR o HElfEE K Ornella Bignami ZL 2474 ~ &% » #% » HERARRR
AHBEERAENESR o — www.elementimoda.com

SACHIKO INOUE - BAXARHK

Sachiko Inoue T 1971 F &2 lb T E BRI 1T R Z RZBx (International Design and Art Institution)
BETHRGAQNAEERNERGLWEBRTMER » 5K Fukui Innovatory Textiles B{E T
2000 £ &/ BEFHRAVMMASE [RBRIUWEFR] (Display Industry Encouragement Award) °
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SHOW INFO

VISIT THE TREND FORUM AT

interstoff.

ASIA essential

25 — 27 September, 2014
Halls 5B & C, Hong Kong Convention
& Exhibition Centre

intertextile

SHANGHAI apparel fabrics

20 - 23 October, 2014
Hall W1, Shanghai New International Expo Centre

For further information

please contact
1)

3
B messe frankfurt

35/F, China Resources Building
26 Harbour Road, Wanchai
Hong Kong
textile@hongkong.messefrankfurt.com
www.messefrankfurt.com.hk









